1. Scope of research theme
May need participation of

· Economists to understand forms of exchange, ownership, markets – but may need to develop conventional economic concepts as unclear whether they apply

· Cultural historians to understand how digital media, knowedge and content develop and emerge, and how distinctive digital content is from other conventional forms

· Lawyers to understand the context of licensing, IPR etc but also to develop and discuss new models for licensing, ownership and payment

· Ecologists may be able to provide models for how networks emerge and new understandings of collaboration

· Stakeholders representatives e.g. bodies representing independent producers
May need to understand models and theories and models of open innovation from Business and Management

nb issue of national/ international scope of research – unclear how scope of national funding relevant for digital resources which are internationally available

2, Methods and Approach

We may need to rethink how multi-disciplinary research could be conducted with collaboration between new and different disciplines. Rather than collaboration once the research is reported this could involve collaboration in the course of the research e.g. when analysing materials. One possibility for developing new concepts and approaches would be for researchers from very different approaches to collaborate over materials e.g. whilst macro analysts are trying to understand networks of participation micro analysts could help reconsider the fundamental categories being used, and macro sociologists / economists could participate in detailed analysis data from studies of technology use.

Given the apparently rapid nature of development we need different models for funding research in this area

A prototype exercise may be to hold a real ‘high risk’ interdisciplinary workshop where over a few days participants form disciplines that are usually incommensurate work together to discuss a number of key issues associated with digital media. Could even consider ways of experimenting with interdisciplinary research between researchers who do not want to work together. Nothing may emerge but it may be  a way of developing a radical research approach,

Engagement with industry particularly with smaller organisations is problematic. Also the timing of current research (PhD of projects) of the typical 3 year duration provides results too slowly (even if there are regular e.g. annual reporting. Can we consider exploratory projects of much shorter duration. Perhaps considering a framework so that research by industrial participants or within a consortia can be commissioned and undertaken over a very short timeframe (e.g. even say 2 week exercises)

May need to consider new forms of participatory and action research. May need to rethink how to do this, how to get new forms of engagement etc.

Possible case study: developments in peer reviewing of journals, comparison between open access (user-generated) journals that have been highly rated and gained reputation and failures e.g. Nature

3. Social Issues
Need to develop more flexible/fluidity in concepts of identity, trust, reputation etc

Need to better understand concepts of motivation and obligation in this context

Need to understand context of large organisations, e.g. concerns of licensing models, management of brands and reputation

Need to understand longitudinal concerns, different kinds of organisation commitments e.g. commitments to particular platforms and costs of changing platforms

4. Technical Issues

Need to understand and support different ways of assembling interweaving content from different  STS,

Could consider ways of preserving useful tracks about past historical use of STS

Is it possible to provide more transparent understandings of underpinnings of STS, moving beyond API as the way for development and extension
Need better tools for creative professionals

5. Forms of exchange

Need to understand new ways of understanding value, e.g. consider value of entertainment, interaction, engagement, timeliness

Have to understand what is meant by the ‘economy’ part of the digital economy. Existing concepts and approaches in economics may not be appropriate and still leave what is distinctive unanalysed. Need economists who are willing to respecify and reconsider some of the fundamental concepts underpinning economics i.e. critical economists like ‘markets’ 

Need to consider completely different ways of rethinking what / how content is sold. It may not be appropriate or feasible to continue pursuing models where components are sold piecemeal in small segments. Already evidence  most creative content exchange bypssses these mechanisms.  Consider new models e.g. an equivalent to the ‘blank media’ levy. Could be considered as a levy on connections after which free to download / exchange any content. To consider such radical proposals require lawyers but also researchers who can model the consequences of different licence models.

May also ways to market / exchanging the tools for producing novel content

Apparent that distinction between producer and consumer are problematic. Not clear how far recharacterisation of everyone as producers helps

6. Scenarios

Architecture: A scenario  that provides ways of  engaging and reacting to (having a dialogue about) the built environment is made. Architects rarely seek or get responses from ‘users or ‘visitors’ to their buildings, particularly in periods months after a handover. Provide some means by which occupants / visitors can report on how they are using a building, collecting data of use, reaction to features. Might inform better practice f architects, planners, developers.

Could extend this to provide a way for students/ pupils to learn about the built environment to explore spaces in a more directed way

Could provide architects for professional networking, particularly for smaller practices – to discover those providing related compatible services or who could collaborate on larger projects. Need a professional form of ‘Annie’s List’ for services perhaps with reputation system for service providers. But challenge to make system workable.

